	
  
	
  

Maryland Ballot

Three officers will be elected at the May
8, 2014 meeting. If you are unable to
attend, submit your ballot to Cheryl
Doughty at cdoughty76@gmail.com
President-Elect:
Secretary:
Vice-President Services:

Dessert with MAFCS
May 8, 2014
6:30-8:30 PM
MD 4-H Center

FREE
Recognize Award Winners
Discuss
Streamlining AAFCS
and the
Proposed FCS Academy
with Bev Card, CFCS
AAFCS President-Elect

RSVP by May 1, 2014
to cdoughty76@gmail.com
More information at:
www.marylandafcs.org
Maryland 4-H Center
8020 Greenmead Drive
Collage Park, MD 20740

MAFCS ARCHIVES
Debra Larson, CFCS, Past President
You have heard with “Back to the
Future”, but how about traveling back to
the past? On August 6 that is exactly
what Chrissy DeSimone and I did.
Armed with a GPS and a vehicle we
made the trip down Interstate 95 to The
University of Maryland, College Park.
After stopping at the visitor’s center on
campus we got a map and directions to
the Hornbake Library on campus, which
houses
the
archives
for
our
organization, Maryland Association of
Family and Consumer Sciences.
After a slight confusion with directions,
we finally made it to the library. We
were directed to sign in, show our ID’s
and place our personal items in a locker.
Then we were directed to the
information desk and to the individuals
who would bring us the information we
were so curious about. We only put
enough money in our parking meter for
two hours, but when we saw all of the
archives we knew we would have to
look through the items quickly. We were
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able to scan a few documents and take
photos of many.
We were inspired to do this after I found
out as Past President I was responsible
for submitting items to the archives.
What type of items? We were also
interested in the history and progress
made through MAFCS. What we found
was fascinating. I was taken back to the
memories of my high school years and
being Future Homemakers of America
president. Even though, I did not grow
up in Maryland it was exciting to come
across pictures of the initiating
ceremony (much like the one we have
for our organization) with the candles
and logo of the organization at the time.
I remembered the binder I had put
together using the symbol of the house
being held by two hands as well as the
organization pin I still have with the
same symbol.
There were many photos of old
classrooms used for FACS as well as
interesting articles, facts, meeting
agendas, treasury reports, an old cook
book, and names of members (there
were over 400 members at one time.
This was such a treat. I definitely will
make another trip in the near future. On
the way home, my mind was spinning
with all of the items that I wanted to
contribute from my tenure as president.
If you are curious as to some of the
information we found go to our new
website: marylandafcs.org
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JACQUELINE HOLLAND, CFCS
Jacqueline invested over 30 years with
Prince Georges County Public Schools.
She earned her doctorate from
University of Maryland Eastern Shore in
Educational
Leadership
in
May
2013. Title of dissertation was FACS in
the Middle: The Impact of Family and
Consumer Sciences on the Career
Development and Self-Efficacy of Eighth
Grade Middle Students. She is now
teaching full time at Morgan State
University as an assistant professor in
Family and Consumer Sciences Dept.
The following announcement was in the
Morgan
State
University
FACS
Department Newsletter, September
2013:
Jacqueline M. Holland, CFCS joined the
Department of Family and Consumer
Sciences at Morgan State University in
the Fall 2013 academic year.
Dr.
Holland is the former Family and
Consumer Sciences Supervisor for
Prince George’s County Public Schools
in Maryland where she provided
leadership, vision and direction for over
100 teachers and 11,000 students.
Jacqueline has also worked in the
capacity of a Family and Consumer
Sciences classroom teacher, mentor
teacher and assistant principal. She
served as president of the Maryland
Association of Family and Consumer
Sciences and vice president for the
National
Coalition
for
Black
Development in Family and Consumer
Sciences. Jacqueline has served as the
executive
intern
at
American
Association of Family and Consumer
Sciences (AAFCS) under the leadership
of the Executive Director; she is a
member of the International Federation
of Home Economics as well as the
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Caribbean
Home
Economics
Association. In addition, she actively
serves on several committees in a
leadership capacity for AAFCS including
Chairperson
of
the
Nomination
Committee. She holds a BS and MEd
from the University of Maryland, College
Park. A recent doctoral graduate from
the University of Maryland, Eastern
Shore in Education Leadership, she is
also certified in Facilitative Leadership
and Career Development. She has
authored several publications including
Family and Consumer Sciences and
Career
and
Technical
Education
newsletters as well as the article,
Getting Students on The Right Tract for
Career
Development
Planning
(Techniques, 2011). Dr. Holland looks
forward to being a contributing member
of the Morgan FACS team.

AAFCS Annual Conference
Christina DeSimone, CFCS, President
The 104th Annual Conference & Expo of
AAFCS was held in Houston this
summer. More than 700 professionals
participated in the scheduled activities
and educational sessions centered
around the theme of Embracing and
Managing Change Through Family and
Consumer Sciences. Though this was a
smaller conference than in previous
years, those of us who attended the
conference found it to be the most
efficiently run conference than ever
before. Sessions began and ended on
time. AAFCS moved into the digital
world by providing attendees with an
electronic version of the program before
arriving in Houston.
An intern at
headquarters created an app for the
conference so attendees did not have to
carry around the large printed program.
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At the first general session, Dr. Steve
Murdock, the former Director of the U.
S. Census Bureau, provided us with
statistical information of how our
demographics are changing and their
possible implications. A new addition to
the conference was the showcasing of
communities and affiliates. Attendees
learned how fellow members are
touching lives through family and
consumer
sciences
work
and
volunteerism.
Lorna Browne presented an educational
session, which involved “providing
background information and resources
needed to promote resilience among
family members impacted by the
bullying epidemic.”
Megan O’Neil,
CFCS-HDFS, presented an educational
session entitled The World Gets Smaller
Every Minute where attendees learned
about “organizational supports for FCSrelated international outreach.”
There was plenty of time for fun. The
Texan affiliate provided us with cowboy
hats, bandannas and sheriff badges for
a photo opportunity in front of an
AAFCS backdrop.
Chrissy and I
couldn’t
resist
mugging
for
a
photograph.
I enjoy attending the
annual conferences because it gives me
the opportunity to network with other
FACS professionals.
We share
common concerns, teaching ideas, and
hopes for the future not only during
sessions but also informally over meals.
I am looking forward to seeing many of
you at the 105th Annual Conference &
Expo in St. Louis June 25 - 28, 2014.	
  

We Want You!
May 8, 2014
MAFCS Spring Celebration
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2014 Scholarship Winner
by Cheryl Doughty, NBCT, CFCS,
VP Services
The
2014
Mary
Faulkner Scholarship
Recipient
is
Mia
Russell, a financial
educator pursuing a
doctorate
in
Organizational
Leadership at the
University
of
Maryland,
Eastern
Shore. Ms. Russell
is employed as a Family and Consumer
Sciences Extension Educator focusing
on improving the financial capability of
Marylanders within Howard, Frederick
and Montgomery counties. We look
forward to her continued involvement in
our organization, and the results of her
research. An excerpt of her application:
“I plan to focus my research on
workplace wellness, specifically financial
education programs and its impact on
both the employee and organization.
Research suggests that workplace
wellness
programs
include
organizational policies designed to
improve
employees’
lives,
both
personally and professionally. Further,
these programs have the propensity to
improve general employee morale with
the added benefit of lower absenteeism
and improved resilience. Given the
recession of 2008, many families
continue to rebuild their personal
financial lives. In fact, many minorities
and low-income families feel ill-prepared
and poorly informed about their personal
finances and financial decisions.
Workplace wellness programs may
provide an opportunity to reach
consumers that may not likely take
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advantage of such programs.
Congratulations Mia Russell!

“

NEW SMART CHOICE HEALTH
INSURANCE CURRICULUM
From Maryland Extension
Bonnie Braun, CFCS
It's a research and consumer tested
approach to make a smart health
insurance purchase choice that fits
family health and financial needs, wants
and resources.
They will be doing workshops but the
workbook
is
available
at:
http://extension.umd.edu/insure.

HOW WERE THESE BANANAS
GROWN?
a. Conventionally

b. Organically

Answer:
a. Conventionally
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The price look-up (PLU) code system
used by most distributors identifies the
type of produce.
•

•

•

PLUs that begin with the number 4
are conventionally grown. (For
example, #4011 is the code for a
standard yellow banana.)
The number 9 prefix added to a PLU
signifies that an item is organic. (For
example, #94011 is the code for an
organic yellow banana.)
Codes for genetically engineered
produce are rarely used, but when
they are they carry a number 8
prefix. (For example, #84011 would
be the code for a genetically
engineered yellow banana.)

A typical 20-oz. bottle of soda, like those
sold in vending machines, contains the
equivalent of how many teaspoons of
sugar?
•

8

12

•

17

21

Answer:
17
A typical 20-oz. bottle of soda contains
lots of high-fructose corn syrup—the
equivalent of about 17 teaspoons of
sugar and around 250 calories. Because
beverages don't make us feel as full as
Maryland Association of Family and Consumer Sciences

when we eat solid food with the same
number of calories, we tend to drink
more calories than our bodies need.
That's one reason why sugary drinks
have contributed to the obesity
epidemic, in addition to increasing our
risk for diabetes and heart disease.
Of course, added sugars are not limited
to sodas. They're present in jams,
cakes, cookies, ice cream, and many
other foods. You might find sugar hiding
in a product's ingredients list under a
variety of names—sugar, high-fructose
corn syrup, corn syrup, fructose,
glucose, dextrose, sucrose, honey,
molasses, and evaporated cane juice
among them. (And many foods include
several sugars, which results in their
being listed lower in the ingredients list.)
To take the complete quiz, go to
http://www.foodday.org/food_literacy_qu
iz?utm_source=foodday&utm_medium=
email&utm_campaign=food_lit_quiz

105th AAFCS ANNUAL
CONFERENCE
June 25-28, 2014
St. Louis, MO
Early Bird Registration Due
April 15, 2014
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